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Bynyum BUHHBIM 3KOHOMMCTOM, aBTOP AaeT onpeneneHie IKOHOMUKH BUHA. 32 NOC/IeAHHE
RECATWIETHA M B YCIOBMAX NaHJEMHH JU11 MUPOBOTO PbiHKA XapaKTEPHbI POCT MHPOBOI TOProB-
/M, HEYCTOAYMBAA AMHAMMKA 00BEMOB NPOM3BOACTBA, YCHIEHHE KOHKYPEHLMM, TpaHchopma-
LMA MOAeNH NOTPe6neHNA, aKTHBHOE MCTIONb30BAHME MAPKETHHIOBBIX TEXHONOTHI OCHOBHbIMM
Cy6vektamu. B Knure npenctanena cuctema CTaHaapTM3auMm M Knaccumkauum BuH. Opan-
Ly3CKHe KOMITAaHMM MCTIONDb3YIOT YHMKA/IbHblE KOHKYPEHTHbIE MPEMMYLLECTBA BbICOKOTO Kaye-
CTBa M MMM/UKA BUHA Ha MMPOBOM PbiHKe. BUHO CTAHOBHMTCA OOBEKTOM KanMTaNOBNOKEHHNA C
HHM3KMM YPOBHEM PHCKA.

PoCcuiicKmit BUHHDIH PHIHOK HCCIE0BAH C TOYKM 3PeHMA €ro NOTEHLMANbHOTO Pa3BHTHA HA
OCHOBE NPUMEHEHNA MEXAYHAPOJIHOTO ONBITA PEryNIMPOBAHMA M CTAHAAPTH3IALMM TPOAYKLMH.

Khura npeanasHaieHa 14 WMpOKOro Kpyra YHTaTe/e, MHTEPECyIOLMXCA IHONOTHeNt, Map-
KETHHIOM M a/IbTEPHaTHBHBIMM BH/IAMM MHBECTHULIMH.

The author as wine-economist outlines the concept of «Wine Economics», reveals the growth
of the world trade, the unstable dynamics of production volumes, increased competition, the trans-
formation of the consumption model, and the active use of marketing technologies by the compa-
nies in recent decades, the impact of the Covid-19 pandemic on global wine market. The systems
of standardization and classification of wines are presented.

French companies use the unique competitive advantages of high wine qualir{. and image
a;{aplyfg strategies to make the product as an object of globa% capital investment with a low level
of ris|

The Russian wine market is studied in the context of its potential development based on the
application of international experience in product regulation and standardization.

The book is intended for a wide range of readers interested in oenology, marketing, and alter-
native types of investments.

YK 663.2
BBK 36.874

ISBN 978-5-907279-81-0 © CumonoBa-Xurposa M.10., 2022



OITTABJIEHUE

ITIABA 1. MMPOBOW PbIHOK BMHA B YCTIOBUSX

IMTOBA/IM3ALUMU Y PETUOHATIM3ALUN ..o

1.1. CoBpeMeHHO€E COCTOAHUE M OCHOBHbIE TEHAEHLIMH
Pa3BUTHA MUPOBOTO PbIHKa BMHA . .

1.2. AHanu3 KOHKypeHTOCHOC06HOCTM npoussonmeneu
Ha MUPOBOM pbIHKE BUHa..

[TTABA II. COBPEMEHHOE COCTOAHME U

IMMEPCITEKTVBbBI PA3BUTVA PBIHKA BUHA ®PAHLIUN.. .. .. .. ..

2.1. Ocob6eHHOCTH BUHOAENbYECKOro cekTopa PpaHLuHK .. .. .. .. ..

2.2. CoBpeMeHHasA cUCTeMa peryTMpoBaHUsA BUHOAETUSA
crpan EC 1 HoBas knaccudukaums BUH .. .. .. ...

2.3. upmMeHHas CTPYKTYpa BUHO/IE/IbYECKOTO cexropa

®paHUMM B YCTTOBUAX KPU3MCa NEPENnpoU3BO/ICTBA ..

[JIABA III. COBPEMEHHDBIE PLIHOYHBIE CTPATET MU

BUHOJE/IBYECKMX KOMITAHUM .. ocoove e e vt et e e

3.1. CrpykTypa notpebneHus BUHa BO CDpaHuuu
B KOHTEKCTe TeOPMM MOKO/IEHMUH..

3.2. Crpareruu aucTpubbioLnu u MHTCI‘pMpOBaHHblx

MapKeTMHTOBbIX KOMMYHMKaLMit ¢paHuy3CKMx
KOMIaHUi-IPOM3BOINTENEN BUHA .

3.3. Cneunduka pa3Butus poccuucxoro pmea BUHa . .
CITMCOK UCITIO/Ib3OBAHHOW JIUTEPATYPHI ....cocvo o vee

13

.13

.36

57
57

..86

... 104

121

..121

....138
.. 164

191
199

.217



